
 THE
DATA

DAL Magazine is Dalhousie University’s flagship 
publication, a key link between over 107,000 
readers — alumni, faculty, staff, friends and 
students — and the university. This award- 
winning biannual publication appears in print  
and online, and highlights the research, teaching 
and community impact of Dalhousie’s researchers, 
students, faculty, staff and alumni. From world-
leading research in clean energy, vaccines and 
oceans to inspiring artistic accomplishments;  
from thought leadership in social sciences and 
diversity to groundbreaking entrepreneurial 
endeavours; from agriculture, food and IT to 
regional, national and global leadership in health 
care — on our pages, readers are welcomed into 
discussions with Dal’s top minds about the issues 
that matter today, and those that will make a 
difference tomorrow.

THE #1 SOURCE OF INFORMATION  about the university among Dal alumni — 7 out of 10 readers say it 
strengthens their connection to the university.

QUALITY CONTENT:  70% of readers rate content as good to excellent — advertisers benefit by being in a 
publication that is well received.

HIGH ENGAGEMENT:  92% read some or most of the magazine: above industry average for a newsstand 
publication. 50% spend over 30 minutes with each issue and 63% keep the magazine for a month or more 
— excellent shelf life for an advertiser in today’s media landscape.

ADVERTISING
VALUE

WE CONSIDER ADVERTISERS in DAL Magazine to be vital partners with the university, and we are happy 
to work with you to ensure our partnership will result in increased sales or the desired call to action you’re 
looking for. Examples of customization include:

AN INVITATION to become a member of our Alumni Benefit program where you are promoted on our alumni 
website and in benefit blasts on social. We will work with you to determine a strong benefit you would like 
to promote.

THE ABILITY to click through, on our digital newsstand versions, to your website or a page you design with 
additional detail for the reader.

When appropriate, the ability TO PARTNER with us during events, in-person or online, to further promote 
your organization.

52 DAL MAG SPRING/SUMMER 2024

EM
IL

Y
 M

A
C

K
IN

N
O

N

EM
ILY

 M
A

C
K

IN
N

O
N

DR. JEFF DAHN   (BSc’78) is a professor 
emeritus in Dalhousie’s department of 
Physics and Atmospheric Science. He is best 
known for contributing to the development 
of lithium-ion batteries, which are used in 
electric vehicles, laptops and cellphones. 
Since 2016, he has worked with Tesla Motors 
as that company’s only university research 
partner, and he is currently trying to figure 
out how to prove that lithium-ion batteries 
can last beyond 50 years...without spending 
50 years testing them. 

Q. What is the best piece of advice you’ve ever 
gotten? 
A. A thing my dad told me: if you’re going to 
do a job, do it right or don’t do it at all. 

Q. Is it ever too late to change your mind? 
A. No, and it happens all the time in 
research—we’ll start a project, and it just 
doesn’t pan out, and then we have to retrench 
and go somewhere else. I’m not afraid of 
being wrong. Certainly, I’ve been wrong many 
times and I’m one of the first to admit it when 
it happens.  

We have a toy crow in the lab, a little black 
furry thing, and when people do something 
silly or wrong, they get the crow. I think I have 
been the biggest holder of the crow. That’s 
just the way it is: you have to stick your neck 
out. Sometimes you want to make progress 
and do something new and many times it just 
doesn’t pan out. 

Q. Are you an early bird or a night owl? 
A. Since my graduate school days, I’ve been 
an early bird. My research supervisor at UBC 
was one, and he would get to the lab first and 
look at all the experimental results. He’d say, 
‘Jeff, look at this, look at that, what does this 
mean,’ and so on, and I decided I didn’t like 
that. I wanted to be there first so I could see 
the results first.

PATRICIA BISHOP  (BSc(Agr)’99) and JOSH OULTON 
(DipTech'96) are organic farmers and entrepreneurs 
at Noggins Corner Farm and TapRoot Farms in Port 
Williams, N.S., who promote food security through 
their commitment to sustainability and stewardship. 
The community shared agriculture (CSA) program they 
created sees boxes of farm-fresh products distributed 
to over 400 people weekly. They’ve invested in textile 
production and are the sole producers in Canada growing 
flax and spinning it into fibre, which is then used to 
make linen. They’re also known for their commitment to 
the fair treatment of Jamaican temporary workers, who 
help grow and harvest their crops. 

Q. What is the best part of what you do?    
JOSH: Seeing success in growing a good crop. When 
we all work together to grow a crop and then there’s this 
bounty... that’s pretty satisfying.    
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PATRICIA: I love that we are helping people build a 
connection with the earth—whether it’s through their 
relationship with food or their relationship with fibre.   

Q. Can you share a moment with a customer that  
stands out?  
JOSH: Often, we clear out soon-to-expire produce so we 
don't waste it. We put it all out for anyone to take for free. 
One woman came in and filled up her grocery bags and 
then she just gave me a big hug. She was so happy to have 
this food. Her appreciation really stuck with me. 

PATRICIA: When we first launched our CSA, 50 people 
joined immediately just because they wanted to support 
us and our farming venture and organic growing. And we 
will often come home and there will be a bottle of jam or 
something that someone has made with produce from 
their CSA and they’ve dropped it off to us with a little note 
of thanks. That is really nice. 

It is nothing short of inspiring to learn about the 
incredible work being done by our alumni to strengthen 
our communities, both here and abroad. Their stories are 
proof that it only takes one person to make a difference 
and to create lasting change.   

We thank all members of our community who submitted 
a nomination for this year’s Aurum Awards program, 
as well as the Dalhousie Alumni Association Awards 
Committee, who were tasked with narrowing down an 
abundance of incredible submissions.  

If you know an alum who deserves to be recognized 
for their accomplishments, whether in research and 
innovation, community engagement and leadership, 
or for their contributions to the social, cultural, 
and economic well-being of society, stay tuned for 
nomination information for the 2025 Aurum Awards, 
which will open this September. 



 
 READERSHIP 
DEMOGRAPHICS

BOOKING CONTACT 
Dalhousie Communications,  
Marketing & Creative Services
AnnMarie MacKinnon
dalmag@dal.ca

OVER 107,000 
UNIQUE READERS 
EACH ISSUE!

GEOGRAPHIC 

Canada: 92.4%, US 3.6%, International 4.0%

Atlantic Canada: 60.4% of Canadian circulation

Halifax and surrounding areas: 31.7% of 
Canadian circulation

  AGE

TOTAL

18 – 34 35.7%

35 – 49 32.8%

50 – 64 18.6%

65 + 12.9%

full page

1/2 page

1/3 page
AD DEADLINES
Fall/Winter ’24

Booking deadline

Ad artwork deadline

Magazine drop date

Spring/Summer ’25

Booking deadline

Ad artwork deadline

Magazine drop date

COMPETITIVE
RATES

ALL ADVERTISING REVENUE HELPS TO SUBSIDIZE THE COST OF PRINTING AND DISTRIBUTION.

AD PLACEMENT   ONE ISSUE   
  PRICE 

  FULL YEAR:  
  TWO ISSUES 
 (PRICE PER ISSUE)

  TWO ISSUE  
  DISCOUNT

Outside back   $3,495   $2,495   29%

Inside cover   $2,995   $2,295   23%

Full page   $2,495   $1,995   20%

1/2 page 
horizontal

  $1,295   $995   23%

1/3 page square   $995   $795   20%


	Booking Deadline: September 20
	Artwork Deadline: October 1
	Magazine Drop Date: December 21
	Booking deadline: March 20
	Artowrk Deadline: April 1
	Mag Drop Date: June 21


